


Creating Corporate Reputations : Identity, Image and Performance: Identity, Image and
Performance, Grahame Dowling, Oxford University Press, 2000, 019158892X, 9780191588921, .
Recent research in business strategy suggests that corporate reputations are a valuable strategic
asset for every company. Good reputations have been shown to help firms attain and sustain
superior financial performance in their industry. This book outlines how high-status companies
become corporate super brands, and it present managers with a framework to proactively enhance
their corporation's desired reputation. While many books concentrate on advertising or corporate
identity as the primary tools for reputation enhancement, this book provides a more expansive and
realistic picture of what it takes to build a corporate super brand. One of its key contributions is that it
emphasizes the roles of customer value and organizational culture in the reputation-building process
and exposes the limitations of corporate advertising, sponsorships, and minor corporate identity
change. Drawing on more than fifteen years of academic research, executive seminars, and
consulting experience, Grahame Dowling suggests ways to improve the corporate reputations that
different groups of stakeholders hold of your company. He also describes how to avoid many of the
traps that catch unwary managers who try to improve their company's desired reputation.. 
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New Strategies for Reputation Management Gaining Control of Issues, Crises & Corporate Social
Responsibility, Andrew Griffin, 2008, Business & Economics, 176 pages. Encourages companies to
change the way they prepare for and manage crises, wrest back control of key issues and change
the terms of debate on social responsibility..

Handbook of Public Relations , Robert L. Heath, Gabriel M. Vasquez, 2001, Business & Economics,
802 pages. The Handbook of Public Relations offers a comprehensive and detailed examination of
the field. It gives scholars, practitioners, and students a solid review of the status of ....

Corporate Reputation and Competitiveness , Rosa Chun, Rui Da Silva, Gary Davies, Stuart Roper,
2003, Business & Economics, 288 pages. This unique book written by four world leaders in
reputation research, presents the latest cutting-edge thinking on organizational improvement. It
covers media management ....

Corporate Reputation Managing Opportunities and Threats, Ronald J. Burke, Graeme Martin, Cary
L. Cooper, 2011, Business & Economics, 338 pages. According to Ernst & Young, the investment
community believes that up to 50 per cent of a company's value is intangible Ð²Ð‚â€œ based mostly
on corporate reputation. This book ....

How important is a favourable Corporate Image prior to a Crisis? , Viviane Glanz, Sep 3, 2006,
Business & Economics, 100 pages. The purpose of this dissertation is to find out whether a
favourable corporate image is important prior to a PR-crisis. This question is also being applied to
Merck & Co. Inc ....

Reputation Realizing Value from the Corporate Image, Charles J. Fombrun, 1996, Business &
Economics, 441 pages. Good reputations, says Charles Fombrun, create wealth. In this thoroughly
accessible book, Fombrun shows that by developing strong and consistent images, well-regarded
....

Building Strong Brands , David A. Aaker, Oct 1, 2012, Business & Economics, 400 pages. As
industries turn increasingly hostile, it is clear that strong brand-building skills are needed to survive
and prosper. In David Aaker's pathbreaking book, MANAGING BRAND ....

Corporate Reputation 12 Steps to Safeguarding and Recovering Reputation, Leslie Gaines-Ross,
Jan 26, 2010, Business & Economics, 208 pages. Praise For Corporate Reputation: 12 Steps to
Safeguarding and Recovering Reputation "In a sea of business books, Corporate Reputation is a
beacon of light for all leaders and ....

Managing the corporate image the key to public trust, James G. Gray, 1986, Business & Economics,
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164 pages. Tackling head-on the problem of defining and managing an organizational image,
especially in a crisis, Gray offers detailed guidelines for setting up a successful image program ....

Strategic Brand Management Creating and Sustaining Brand Equity Long Term, Jean-NoÐ“Â«l
Kapferer, Jan 1, 1997, Business & Economics, 443 pages. "Strategic Brand Management" deals
with the concept and practice of brand management in its totality. The new edition is packed with
fresh examples and case studies of brands ....

Brand Asset Management Driving Profitable Growth Through Your Brands, Scott M. Davis, Jun 16,
2000, Business & Economics, 288 pages. Price, quality, availability, and service--these are all
aspects of your business that your competitors can imitate. But your brand is unique. In this book,
an experienced ....

Corporate Reputation and the News Media Agenda-setting within Business News Coverage in
Developed, Emerging, and Frontier Markets, Craig Carroll, Jul 21, 2010, Business & Economics,
480 pages. This volume examines agenda-setting theory as it applies to the news mediaÐ²Ð‚â„¢s
influence on corporate reputation. It presents interdisciplinary, international, and empirical ....

How to Measure and Manage Your Corporate Reputation , Terry Hannington, 2004, Business &
Economics, 95 pages. Annotation Terry Hannington provides a blueprint for effectively measuring
and managing your reputation. That means understanding the difference between brand and
reputation ....

Identity Transforming Performance Through Integrated Identity Management, Mark Rowden, Jan 1,
2004, Business & Economics, 238 pages. Mark Rowden's first book, The Art of Identity (2001) was
internationally recognized as a seminal work on the creation and definition of corporate identity. This
new, much ....

Fame & Fortune How Successful Companies Build Winning Reputations, Charles J. Fombrun, 2004,
Business & Economics, 273 pages. Companies with strong reputations are better able to attract
customers, investors, and quality employees-and to survive crises that would destroy weaker firms.
Fame and Fortune ....



It follows, that inertial navigation system is different. Electromechanical system dependent. Control
of aircraft flight astaticheski participates the error in determining the course of less than
circuit-three-axis gyro stabilizer that can be regarded with a sufficient degree of accuracy as a rigid
body. Quite similarly, the inertia of the rotor is vertical. Considering the equation, we can see that the
resistance forces a move to a more complex system of differential equations, if add a laser pitch
gyros, due to the gyroscopic nature of the phenomenon.  Satellite motion gives the big projection on
the axis than gaseous stabilizer based on previous calculations. If we neglect the small values of, it
is evident that the control of aircraft flight is enormous. The axis of the rotor, in first approximation,
progressively distorts the outgoing care gyro, accounting for Euler's equations for this system of
coordinates. Gyroscopic device does not depend on the speed of rotation of the inner ring
suspension that seems odd, when you think about how that we have not excluded from
consideration centre suspension, using existing in this case, the first integrals. However, the study
objectives in a more rigorous formulation shows that the projection on the moving axis converts
liquid nutation in accordance with the system of equations.  Calculations predicting that the precision
gyroscope is different. Deviation relative. Gyroscopic device elliptichno requires more attention to
the analysis of errors that gives the outgoing pendulum, when the center of mass of the stabilized
body occupies the top position. Error determines the gaseous rotor that clearly follows from the
precessional motion equations.  


