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Working as a marketing researcher is an intellectually stimulating, engaging and creative
occupation. Malhotra and Birks have long been regarded as offering the most applied,
comprehensive and authoritative commentary on European Marketing Research, helping students to
build a clear understanding of how to:

Marketing Research offers clear explanation and discussion of concepts, a wealth of European and
international case material and provides both student versions of SNAP and NVivo software, video
cases and many other enhanced online resources, on the book&#8217;s companion website at
www.pearsoned.co.uk/malhotra_euro.

This fourth edition addresses the challenges and opportunities faced by the marketing research
profession from digital and social media developments. It illustrates how researchers are changing
existing research techniques and developing new techniques. Detailed insight into these issues has
been supported with the addition of a new co-author, Peter Wills.

Peter Wills is the Chairman of Snap Surveys who are based in the UK and the USA. He is an
Honorary Fellow at the University of Winchester and the Chairman of the Association for Survey
Computing, the world&#8217;s leading society for the advancement of knowledge in software and
technology for research surveys and statistics.

'This book shows much promise and might very well become the European marketing research
handbook of the future. I believe every student of marketing research in Europe should obtain a
copy of this book. The author has undertaken a Herculean task and has succeeded with flying
colours.' Martin Wetzels, Maastricht University 'Malhotra's revised European edition is a
comprehensive guide to modern marketing research. Not only is it a useful text for students of
modern marketing research, providing them with examples of current practice, it is also a useful text
for managers, who are either commissioning research or disseminating and operationalising its
results.' Paul Baines, Middlesex University --This text refers to an out of print or unavailable edition
of this title.

Marketing Research: An Applied Orientation presents a comprehensive look at both the principles
and practices of marketing research with balanced coverage of qualitative and quantitative material.



Written from the perspective of marketing research users, the Second Edition reflects current trends
in international marketing, ethics, and the integration of microcomputers and mainframes. It strives
to build on the enormous success of the first edition by being even more current, contemporary,
illustrative and user-friendly. --This text refers to an out of print or unavailable edition of this title.
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<P style="MARGIN: 0px">            He has published more than 100 papers in major refereed
journals, including the Journal of Marketing Research, Journal of Consumer Research, Marketing
Science, Management Science, Journal of Marketing, Journal of Academy of Marketing Science,
Journal of Retailing, Journal of Health Care Marketing, and leading journals in Statistics,
Management Science, Information Systems, and Psychology.  In addition, he has also published
numerous refereed articles in the proceedings of major national and international conferences. 
Several articles have received best paper research awards. 

<P style="MARGIN: 0px">            He was Chairman, Academy of Marketing Science Foundation,
1996-1998, and was President, Academy of Marketing Science, 1994-1996, and Chairman, Board
of Governors, 1990-1992.  He is a Distinguished Fellow of the Academy and Fellow, Decision
Sciences Institute.  He is the Founding Editor of Review of Marketing Research and served as an
Associate Editor of Decision Sciences for 18 years and has served as Section Editor, Health Care
Marketing Abstracts, Journal of Health Care Marketing.  Also, he serves on the Editorial Board of
eight (8) journals.

<P style="MARGIN: 0px">            His book entitled Marketing Research: An Applied Orientation,
Fourth Edition, was published by Prentice-Hall, Inc in 2004.  This book has been translated into
Chinese, Spanish, Russian, Portuguese, Hungarian, and French.  In addition to the six translations,
this book also has several English editions including North American, International, European, and
Australia & New Zealand.  The book has received widespread adoption at both the graduate and
undergraduate levels with more than 144 schools using it in the USA.  His book, Basic Marketing
Research: A Decision-Making Approach, Second Edition, was published by Prentice Hall in 2005
--This text refers to an out of print or unavailable edition of this title.

Malhotra's Marketing Research text is widely recognised as a comprehensive, applied and
authoritative book on the nature and scope of marketing research. This European edition draws on
the strengths of the original and builds on the material to reflect European marketing research
practice. In doing so it achieves a comprehensive introduction to marketing research with a
well-balanced coverage of both quantitative and qualitative techniques. Marketing Research data
analysis procedures are illustrated with respect to SPSS, SAS, BMDP, Minitab and Excel, along with
other popular programmes. The book is supported with a wide range of supplementary material for
both students and lecturers. The CD-ROM provides access to software from SNAP and MOSAIC,
packages designed to aid survey design, data analysis and display and manipulate statistics.
Marketing Research has been updated throughout to reflect the way in which marketing research is
taught in a European context.

"This textbook has several strengths. The first one is that it is the most comprehensive and stringent
textbook in marketing research that I have encountered. The students that have used the text agree
upon that it is a comprehensive and pedagogically sophisticated text that is a great guide when it
comes to thesis writing and reporting." - John Larsson, Jonkoping International Business School,
Sweden. Written for students studying market research at both undergraduate and postgraduate
levels, "Marketing Research: An Applied Approach" provides a comprehensive and authoritative
commentary on this increasingly important subject. Updates to this revision include: new Preface
and new chapter on business-to-business (b2b) marketing; and a CD-ROM containing valuable
SNAP and XSight software to enhance your understanding of marketing research. Dr Naresh K.



Malhotra is Regents' Professor, DuPree College of Management, Georgia Institute of Technology. In
addition to teaching marketing research he has consulted for business, non-profit and government
organisations in the United States and around the world. Dr David F.

This new edition of Marketing Research: An Applied Approach builds upon Birks well received
European adaptation of Malhotras classic text whilst also drawing on the strengths of Malhotras
most recent US edition. It forms a comprehensive, authoritative and thoroughly European
introduction to applied marketing research and covers both quantitative and qualitative techniques in
depth.

Dr David F. Birks is a Lecturer in the School of Management at the University of Bath. He teaches
marketing research and management research on undergraduate, postgraduate and research
degree programmes. He has designed and managed many marketing research projects for financial
institutions, researchers, industrial organisations, local authorities and charities.

1. Introduction to marketing research 2. Defining the marketing research problem and developing a
research approach 3. Research design 4. Secondary data collection and analysis 5. Internal
secondary data and the use of databases 6. Qualitative research: its nature and approaches 7.
Qualitative research: focus group discussions 8. Qualitative research: in-depth interviewing and
projective techniques 9. Qualittiave research: data analysis 10. Survey and quantitative observation
techniques 11. Causal research design: experimentation 12. Measurement and scaling:
fundamentals, comparative and non-comparative scaling 13. Questionnaire design 14. Sampling:
design and procedures 15. Sampling: final and initial sample size determination 16. Survey fieldwork
17. Data integrity 18. Frequency distribution, cross-tabulation and hypothesis testing 19. Analysis of
variance and covariance 20. Correlation and regression 21. Discriminant and logit analysis 22.
Factor analysis 23. Cluster analysis 24. Multidimensional scaling and conjoint analysis 25. Structural
equation modelling and path analysis 26. Report preparation and presentation 27. International
marketing research 28. Business-to-business (b2b) marketing research
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